
Left hand,  
meet right hand.  
Now, shake.
Moving beyond functional silos to get more for less in 
international employee attraction and communication

Launch of the global Brand & Talent Network™ featuring:

Feedback from previous SAS events:

“  More please! A really great learning and networking opportunity.” 
Google 

“ Great mix of content – very thought provoking.” Schroders

“Great case studies to recharge the creative thought process.” KPMG

“Well run, excellent and insightful content.” British Sky Broadcasting

“ Really interesting and informative as always. I look forward  
to the next one.” Rexam

“ Pertinent and perceptive. A concise overview of a rapidly  
changing environment.” Diageo

“ As always another informative and very useful event from SAS. 
Presenters were relevant and engaging. Thank you!” Tate & Lyle

“Well organised, good location and good case studies.” Aviva

 Organisations that have attended previous SAS events include:

Accenture, Arcadia, BAE Systems, Bank of England, Barclays,  
BBC, BG Group, BHS, Blackrock, Bloomberg, BNP Paribas, BP, BT,  
Bupa, Cadbury, Carphone Warehouse, Centrica, Clifford Chance, 
Co-operative Group, Deloitte, Deutsche Bank, EDF Energy,  
Enterprise Rent-A-Car, Ernst & Young, Freshfields Bruckhaus Deringer, 
FSA, GlaxoSmithKline, Goldman Sachs, HSBC, JP Morgan, Kingfisher, 
Logica, Lloyds Banking Group, Marks & Spencer, Mercer, Microsoft, 
Morgan Stanley, Next, Reed Elsevier, Reuters, Rothschild, Sainsbury’s, 
Schroders, Standard Chartered Bank, Teach First, UBS and Unilever.

About SAS SAS has been helping organisations get more from their 
employee communications for 20 years and is now the global ‘centre 
of excellence’ hub for the MS&L Group Brand & Talent Network™, 
within the Publicis Groupe. Some of the world’s leading organisations 
turn to us to make sure that what they say and do before, during and 
after the talent acquisition process maximises the impact of their 
spend – as well as ensuring that they get the greatest possible 
contribution from their ‘human resources’. Clients including BP, BT, 
The Coca-Cola Company, GlaxoSmithKline, KPMG, Syngenta, and 
others, have all realised the benefit of our approach to engaging with 
human beings throughout the employee journey.

What makes us different in the employee communication arena? 
Unlike many of our competitors who come at the topic with a 
functional perspective (such as HR, Brand, PR, Change or 
Technology), SAS is a communication agency. 

The four guiding principles that define our approach and our  
work are:

 1. Not human resources; human beings 
 2. Media complexity demands media neutrality 
 3. Always join the dots between silos
 4. There’s no substitute for seniority

For more information contact Emma Sice on  
+44(0)20 7243 3232 or email emma@sasdesign.co.uk
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Places are free to HR, brand, marketing, corporate communications, 
internal communications and other communications professionals, 
but are limited.

To register yourself and/or a colleague for a place at this event,  
or for more information, please do one of the following: 

 · go to www.sasdesign.co.uk/events/8Apr10.aspx 

 · fax this form to Laura Newbold on +44(0)20 7243 3216 

 · call Laura Newbold on +44(0)20 7243 3232

Colleague 1

Name

Position

Name

Company

Address

Postcode

Phone

Email

Colleague 2

Name

Position

If you would like to be kept informed about 
future SAS events please tick the box:

We hope to see you there.

How to register

Moving beyond functional silos to get more for less in 
international employee attraction and communication

It’s now 15 years since a causal link between employee engagement and 
business performance was statistically validated, with research and case 
studies piling higher every day. Why, then, do so many organisations 
continue to struggle with attracting, motivating and retaining the best 
talent? The answer, our research has shown, is more often than not in the 
failure to effectively join things up across functional lines who believe they 
alone ‘own’ the employee communication agenda. 

This event will provide insights and inspiring food for thought about how 
you – whether you sit in brand, marketing, HR, internal communication, 
recruitment or change management – can take a fresh look at how to get 
more from your efforts in employee communications. Using the concept 
of the talent journey (how you interact with people before, during, and 
after their association with your organisation), we’ll share insights from 
leaders like Siemens and The Coca-Cola Company about how they are 
tackling the sometimes daunting challenge of crossing silos in order to 
get greater impact from their investment in employer reputation 
management through the entire employee experience.

Key benefits:

 ·  Two inspiring case studies from leading practitioners  
in very different organisations

 ·  Original audience insights and best practice examples  
from industry experts

 ·  Practical tips on managing employee communications  
more effectively and efficiently within your organisation

 ·  The opportunity to network with peers from leading international  
organisations across a broad range of sectors.

Event

Agenda: Thursday 8th April 2010
8.30 – 10.45am, Andaz Hotel, London

8.30 – 8.45am Tea, coffee and pastries

8.45 – 9.05am 
Welcome to the world of brand and talent
Olivier Fleurot, Chief Executive Officer, MS&L Group
In a world of democratisation of technology, increasing cynicism and 
declining trust, what is the role of employee communication in reputation 
management? Olivier believes employee engagement is one of the three 
key priorities for CEOs today, and shares how MS&L Group is responding 
with the creation of the Brand & Talent Network™ – the world’s first truly 
integrated global employee communication service.

9.05 – 9.30am 
How joined-up thinking about “The Talent Journey” can create  
business value
Kevin Keohane, Client Partner, SAS
Leading MS&L Group’s global Brand & Talent Network™, Kevin will 
present a romp through his new book, The Talent Journey, that should 
appeal to anyone who has a finger in the employee communication pie 
– from attraction to talent management to HR to Marketing to internal 
communications to change management and beyond.

9.30 – 9.55am Hot and cold breakfast

9.55 – 10.20am 
Joining up international external and internal communications  
Vera Janssens, Vice President, Corporate and Marketing Communications, 
Siemens South West Europe
Having managed both the HR and corporate communications of a 
multinational, Vera Janssens shares her personal view on the importance 
of internal communications as part of genuinely integrated corporate 
communications where employee engagement sits alongside external 
stakeholder communication. Vera shares her experiences of integrating 
internal and external communications to maximise business impact.

10.20 – 10.45am 
Creating an authentic, joined-up employee experience  
Stephen Mulvenna, Talent Manager – Europe, The Coca-Cola Company
Creating an Employee Value Proposition (EVP) within a complex 
franchise system and one of the world’s most recognised brands is a 
formidable challenge. Stephen shares how The Coca-Cola Company has 
created an authentic, relevant and differentiating EVP, and how they have 
joined up the ‘external’ EVP with the ‘internal’ employee experience. He 
will share insights into how the business is leveraging social media to 
influence its reputation as an employer.
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